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Dr. Shekhar Singh completed his MBA from ABV-IIITM, Gwalior and finished his PhD from 

JUET, Guna. After completing his post-graduation, he worked in MNCs like F1F9 India Pvt. Ltd 

and Ernst & Young Pvt. Ltd. In course of 4 years in industry, he developed his area of expertise 

in financial modelling in the area of project finance in PPP and infrastructure sector. He has 

given training to onsite clients in Netherlands and Belgium as part of his corporate stint. 

 

As a part of JUET, Guna since August 2010, he developed his competence in public sharing and 

delivery of knowledge through classroom teachings. He has been involved in teaching and 

developing courses like financial management, managerial economics, project management, 

financial markets and business statistics. 
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